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1) esti are compulsory
2)\ ureS\z the right indicate full marks.
Q1) Solve any [ﬁ‘% W™ [5 x2=10]
S5
a) Exﬂém the term marketing plan. ":{ ’
Q "
Q
b) What do you mean by term mark@
N ,\Q
¢) Whatis STP analysis. N N\
S

d) How to select niche mar Q

e) Explain the 1mpoﬂa@f m@ketmg strategy for a start-up.

f)  What do you mean by rm;;f(eting for casting A
”‘\4 Q 5
g) How do you define th} term relationship marketing strategy. >
NS @
h) What strategies are important when product reach tq% tage
\ \}

Q2) Solve any two : Q\' O 2x5=10]

a) What factors are important to select a spe@c, argc%‘narket

O’
b) Explain the term porter’s five force. \ \V
o
c¢) How does unique value proposition supg?’\bt’ the organization to create
best position in statement. Q
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Q%) Solve any one : | [1 x 10 = 10]
a)  ~Whatismarket strategy explain thﬁ, process of market opportunity analysis?

b) Construct a BCG product pbrtfolxo matrix for airtel telecom service
rovider.
’ Q

D
Q4) Solve any one : \ ,\Q’b [1 x 10 =10]
NowY
NN
a) What u m\i@l the term competative advantage, explain the answer
with le example.

%u
\'~>‘~
b) Analyse~the competition in toothpaste market and suggest relevance
strateg{é@ to vico-toothpaste and Himlaya toothpastg‘to retain their market

sha@’* N y

Q5) Solve any one : N Q\? [1x10=10]
U

a) Design the required market at glg%(for a product reached at decline
stage of PLC, explain the a@;r w@ uitable example.
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1) All question con@?lsory

2) Figures tolie ngl{vydzcate Sull marks.

“y
Q1) Solve , 1V9.\ [5x2=10]
>
N o 4 0 o A\
a) Whaﬁ.}s product positioning. an
S 5%
N W
b) What do you mean by differentiatiol\ggrategy) I
)
c) Explain consumer satisfaction &@’ns\u@é/r delight.
> &

d) What is marketing inteuigoQ . Q
v o\
e) Whatdo you mean b@algke;@g/planning.

f) How STP analysis suppo{go?gamzatlon for effective marketing strateg\es

g)  Whatis multilevel mnr%etlng ; /
\ .\",
h)  Explain the term content marketing. 8 A
N D
\V
02) Solve any two. Q’\ Qb\ [2x5=10]

S
a) Identify & Explain the sources of compet@: adMa\ntage for success of

a firm. \} ,\Q ]

b) How can you bridge the empathy gap w1tl<y’8‘t‘1r customers.

¢) How data driven marketing strategies sﬁ)port the organization.
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03) Solve any one. [1x10=10]
a)  Critically evaluate the potential ¢hallenges in achieving customer loyality
& retention. Use example to,ns}lﬁport your answer.
\1 ”'3"
b)* Isthe PLC (Pro@s:t' ifebg\ycle) concept useful in developing marketing
strategies? Destribe @y or why not?
v
04) Solve any on QRN [1x10=10]
QR
a) Wh ng@;mean by marketing strategy? How to design the price
n@n@rategy for gaining higher market share? Explain with suitable
examplei -
N (_\f\
b) Explain the International barriers for a bu‘gbéss entering into the
international market? -
NN
QE
05) Solve any one. N QY [1x10=10]
v
a) The marketing Director ?FM(;% mansfacturer has asked you to
undertake a competitor a si%bn'tically evaluate how each aspect of
the analysis can be u o e@a/nce strategic decision making from a
marketing perspecti ~N
\/'\ /
b) Design a five step proeess for choosing attractive market segment{fg} a
food & Beverage Proghct of your choice. ;/'
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